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Dozens of examples of young people’s participation in the media attest to their interest in the

world around them, especially if given the chance to meaningfully express themselves on issues

affecting them. A growing number of interest groups and media organizations have become involved,

creating numerous opportunities for young people to participate in media. Participation takes many

forms—content development, production, professional skills training and media education—and

applies to television, radio, the internet, print media, video, photography and CDs.

The most visible and successful youth participation programs are usually those that incorporate

the ideals of “genuine and effective” participation, i.e., an environment in which young people are

involved in every step of the process from planning to evaluation. Challenges to “genuine and effective” participation include: getting adults to let go; creating an environment at home or school where participation is serious and encouraged; overcoming cultural norms that children should be seen and not heard; and generating enough funds to sustain projects.

Youth participation in media generates highly positive outcomes for the young people themselves,

as synthesized by the UNESCO Clearinghouse’s 2001 Yearbook Outlooks on Children and Media:

—A strengthened sense of pride, power and self-esteem as a result of feeling their voices are

worth listening to, that they are part of their community, and that they have achieved an

understanding of others and of their own culture.

—A wish to see their own everyday dreams and their own local, social and ethnic culture and

reality portrayed in the media.

—Strengthened ability and curiosity, and increased media competence, i.e., their critical understanding

of the media.

—Greater social justice engendered by allowing young people who do not manage well

in traditional, print-based schools to take part in audio-visual media production.

—Greater interest and involvement in society on their own terms, which in turn inspires action to

improve coverage of youth issues in the media and the situations in their own communities.

The UNESCO International Clearinghouse on Children, Youth and Media (www.nordicom.gu.se)

is a good source for information on specific projects and issues involving children, youth and media

around the world. In addition, UNICEF has two useful websites. The MAGIC website

(www.unicef.org/magic) showcases media projects by, with and for children around the world, along

with other links and information. The Voices of Youth pages (www.unicef.org/voy) feature young people’s thoughts about media in their own countries, in their own words.

A few examples of the growing number of successful media projects and programs for and with

children and young people:

ANDI—The Brazilian News Agency for Children’s Rights monitors media coverage of children and youth, and trains and works closely with journalists in their reporting on children and youth-related issues. ANDI’s efforts have led to greatly increased and improved coverage of children and youth

issues in the Brazilian media and the model is now being applied in eight other Latin American countries.

TROC—The Young Reporter of Albania. Dozens of young people, from 13 to 18, from

all over the country receive training on this weekly TV news magazine program. Students learn all

aspects of video news production and are responsible for planning and producing the weekly program

with limited adult guidance. The program is very popular in Albania and in neighboring countries

among young viewers who value TROC as the first socially responsive TV show that provides

perspectives from all over the country.

Mukto Khobor (Free News)—The widely viewed weekly, 25-minute news and current affairs program

in Bangladesh, is produced by youth 11 to 17. It focuses on children and child rights issues,

and provides a forum for young people to express their views, empowers young journalists with specialized skills, inspires young viewers who see the success of their peers’ work in the media, and shows young people have valuable input on current problems.

Children and Broadcasting

Foundation for Africa—Created in 1995 to ensure the implementation of the Africa Charter on Children and Broadcasting, and to sensitize broadcasters and producers to the need for good-quality children’s television. CBFA targets young people 9 to 16, media professionals and broadcasters, conducting workshops, production seminars, screenings and meetings, with a focus on the needs and rights of children in Africa.

Egypt’s Video and the Community Dreams project expands the knowledge and experience of the

Center for Development and Population Activities’ “New Horizons” program and empowers and strengthens the voices of young women and girls in Egyptian society.

Teams of women from four different Egyptian communities gain confidence in their video production skills, and in their ability to address challenging or sensitive topics. Team members gain new visibility as spokespeople and leaders and have helped to break down stereotypes. The teams’ tapes have been used to spark discussion and promote the search for local solutions in each community.

Advocacy Through Media

In the last two decades, media for children and youth have become more of a global issue.

Numerous players have begun to realize children’s rights through the media—whether to ensure

young audiences have access to diversified and high-quality media content, create opportunities for

young people’s voices to be heard, push for ethical coverage of children and youth, and strive for

(self-) regulation of the media and for quality media education.

A broad range of governmental and non-governmental initiatives and activities speak to the growing

commitment to realize children’s rights through the media. Numerous meetings, conferences and

summits have taken place on the subject. Excellent guidelines have been written on how to report on

children’s issues as well as how to ensure effective youth participation in media. Many important

studies have been done exploring young people’s media habits and the effects of media on youth

attitudes and behavior. Broadcasters and advertisers have adopted voluntary codes to ensure inappropriate

material isn’t aired during hours when young people watch or listen. Legislation has been

passed requiring television and radio stations to devote a percentage of airtime to quality children’s

programming. Numerous media consumer and watchdog groups hold the media to account when

they do not live up to minimum standards and their social responsibilities toward the public, including

children.

While these are surely encouraging signs, serious obstacles to advocating for children and youth

through the media remain, among them the lack of funding and political will, cultural differences, and

the need for far more training for youth and for those producing material about or for young audiences.

Such efforts must continue to harness the enormous positive potential of the increasingly

powerful global media to make a real difference in children’s lives around the world by informing

them, listening to them and ultimately empowering them.

Effects of Mass Media on Young Generation

How do the media influence young people in today's society? Our society still seems confused about what to think about children and young people. It seems to be gripped with a fear of children, blaming them for much of society's ills: crime, vandalism, drugs, drink, sex, teenage pregnancy. The list goes on. But if these theories are true, where do these rebellious attitudes stem from? The obvious answer would be from the upbringing of children, but in my opinion the media also plays a substantial role in the attitudes, behavior and physical aspects of youth today, in particularly that of young women. We are constantly being bombarded with advertising, opinions, images and stories which appear to be forcing us to conform to a specific image of how we are supposed to be, whether it be slim, more intelligent or prettier.

Media strongly affects youth culture. The media executives are quick to defend their role in youth violence and bullying while selling millions of dollars in ads focused on youth. TV producers, network executives, motion picture companies and others in the media deny any impact of their programs on the attitudes and actions of youth. Meanwhile they continue to spend millions on special effects and marketing geared to increase appeal to youth markets. While corporations spend millions on market research and advertising to create products and campaigns targeted at a youth demographic, they still deny their ability to influence youth. If this were true to fact, would NIKE continue spending millions every year on product development, marketing and advertising? Would McDonalds still be using cartoon like characters to sell hamburgers? Would music labels be increasing the level of violence and sexual content in the music geared towards the youth audience? Would liquor companies be using youth oriented activities in their advertising? Of course it works on influencing youth and its ideals advertising would not be a multi-billion dollar a year business. If it had no influence, M-TV would not have consultant on staff spending huge amounts of money to ensure them keeping up with youth culture.

Media plays a very important role in creating awareness. There are certain issues which remain untouched among youngsters as they feel guarded concerning it. Media helps in providing information regarding such topics. There are many such topics that are highlighted by the media. The current one that can be talked about is the quota system in colleges. Media created awareness that how injustice was being done with deserving candidates due to reservations in colleges. There was procession taken out by students in order to object regarding this bias discrimination.
One other such issue is the debate carried on regarding sex education. Media was trying to highlight both the aspects of the matter that whether sex education must be allowed in schools or not. There were a group of people who were all for it and there were people who considered it a taboo. Even though we are heading towards westernization, our roots still remain Indian. And that is the reason why we fell anxious discussing such issues with young ones. But if we think practically then there are so many instances where children head the wrong way just in the anxiety of knowing certain issues. So, the only acceptable approach in which we can guard our child from choosing the wrong path is by talking to them and educating them about the issues that need to be learnt at the right instance.

Media being one of the important means to reach out to the masses and influence their thinking and decision making, only to the positive media cannot attract attention of the masses, and to gain viewer ship, negative media has to be incorporated to balance out and attract the masses, but a line has to be drawn between the positive and the negative media in the interest of the younger generation.

